
WB Saunders
An Imprint of Elsevier 
170 S Independence Mall W 300 E
Philadelphia, PA 19106-3399
Tel: 215-238-7800
Web: www.j-evs.com

James M. Maloney Jr.
Elsevier
170 S Independence Mall W 300 E
Philadelphia, PA 19106-3399
Tel: 215-238-7808 | Fax: 215-238-5033
E-mail: j.maloney@elsevier.com

Established in 1981, The Journal of Equine Veterinary Science includes 
scientific studies and articles designed to keep the equine practitioner 
current with changes in equine medicine. Papers often describe new 
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edited by leading veterinary clinicians, practitioners and other health 
care professionals. Non-reviewed material is presented to the “Equine 
Veterinary Data” section. The purpose is to keep readers abreast of 
events in areas such as the pharmaceutical and horse industries and 
includes material that can not be presented as “refereed.” There is 
material for farriers and equine nutritionists in every issue. 
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